
1



2



3



4



5



6



7



8



As is evident from Table 11 and Table 12, the cognitive conflict has a significant influence between 
legitimacy narrative marketing and purchase intention and it plays a role of indirect mediating effect. 
Thus, it is necessary to consider the relevant information in marketing advertisements in legitimacy 
narrative marketing. In this way, fashion brands can use cognitive conflict to promote information 
processing speed and avoid cognitive dissonance caused by excessive cognitive conflict. 

6. Discussion

Figure 2 The Impact of Contrast Marketing and Traditional Marketing

As shown in Figure 2, according to regression analysis results and other data, there is a 
macroscopic comparison between traditional marketing and contrast marketing while conducting a 
horizontal comparison of the two types of contrast marketing. It can be found that contrast marketing 
can enhance consumers' purchase intention with the phenomenon of intentions to purchase eco-
friendly luxury products increasing after applying contrast marketing. Additionally, through the 
separate analysis of two representative contrast marketing strategies, it can be seen that consumers 
tend to prefer the legitimacy narrative strategy when only just one single contrast marketing approach 
is chosen. 

Meanwhile, consumers with full environmental knowledge generally have a higher degree of 
tolerance for cognitive conflict than those in low-knowledge groups. This can make the effect of 
contrast marketing more significant, especially in counter-statement marketing. In contrast, low-
knowledge groups have lower tolerance for cognitive conflict, the feature of telling the truth in 
legitimate narratives marketing makes this marketing more suitable for this kind of group. 

7. Conclusion
This research found the positive impact between contrast marketing and consumers’ intentions 

through empirical analysis. These research findings would enrich the research on contrast marketing 
as an emerging marketing and the marketing method of eco-friendly luxury products.  

Moreover, these results can provide relevant contrast marketing methods for fashion brands, such 
as Patagonia. For example, fashion brands can insert footage of eco-friendly supply chains and 
materials in products that reflect the features of environmental friendliness and durability of goods. 
In this way, they can make their products more attractive while weakening the stereotypes of luxury 
goods, such as being expensive and not durable. And they can complete the design of contrast scenes 
successfully. On the other hand, fashion brands can highlight the clear premium of the product to 
emphasize its legitimacy. For the consumers, the information in advertisements can be simplified 
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